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Additional Projects Completed 
) (
The SUNY Fredonia SIFE Team is proud to submit our fourteenth annual report of our accomplishments during the 2007-2008 academic 
year
. Located halfway between Buffalo, NY, and Erie, PA, the campus is set in the picturesque Lake Erie plain of grape vineyards and dairy farms. The college motto, “Where Success is a Tradition” has been adopted by the SIFE team and s reflected in the projects undertaken.
) (
Completed Projects
SIFE Students
Cumulative Hours
Profit If Any
New or Continuing
Beneficiaries
Selling School Spirit
4
110
$300
New
50
Don’t Get Eliminated
4
42
$0
Continuing
3437
What Were They Thinking
4
92
$0
New
65
What Would You Do
4
50
$0
New
950
H.E.L.P
4
67
$0
New
50
SIFE Saves the Music
4
59
$102
Continuing
96
Promoting for P.O.N.Y
4
188
$0
New
1230
C.A.R.E
4
38
$469
Continuing
200
Kash
 for Kids
4
54
$117.04
New
3500
Girls Gone Advertising
4
40
$28.50
New
50
Financial Facts for College
4
$0
New
75
Total:
44
$1016.90
9703
) (
Completed Projects
SIFE Students
Cumulative Hours
Profit If Any
New or Continuing
Beneficiaries
Stock Market Challenge
4
$0
New
50
Don’t Get Screwed Season 4
5
147.5
$0
Continuing
5,000
Links To Success
4
75.5
$0
Continuing
50
Global Advertising Investigation
4
92
$0
New
125
Chautauqua Multi-Use Facility
4
76
$3750
New
36,000
A Diamond in the Rough
4
$0
New
240
Money Doesn’t Grow On Trees
4
45
$0
New
30
Credit Card Madness
3
43
$0
New
50
Environmental Alliance II
4
38.5
$0
Continuing
63
SIFE Goes To Jail
4
53.5
$0
New
53
Total:
40
$3750
41,661
) (
Summary of Completed 2007-2008 Projects
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2007-2008 
Top 10 SIFE Projects
)
 (
Stock Market Challenge was designed to educate Fredonia High School students about how to invest in the stock market. The students were given an imaginary $25,000 to invest in common stocks and learned the appropriate times to buy and sell 
publicly
 traded stocks from the NYSE, NASDAQ, or the ASE. The students kept weekly journals and noted any changes in price or any factors or events that may have influenced a change in the market. 
      
Criteria # 1: 
STOCK MARKET CHALLENGE
)

 (
College
 students can often fall 
vulnerable
 to unethical [
practices
 surroundi
ng their academic career. Explo
itation can likely occur if students do not 
posses
 the knowledge 
or experience to detect certain unethical situations. Don’t Get Screwed Season 4 was developed and continued as a way to educate students on how to become smarter consumers when it came to topics such as leases, employee benefits, budgeting, and bill management. Listeners could call in and ask questions and were given tips and ideas on how a market based economy functions. 
Criteria # 1:
 
D
ON’T GET SCREWED SEASON 4
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Links to Success was developed in order to teach adults how to use new technology such as the internet, e-mail, Microsoft word, and 
EBay
. The SIFE team taught the adults the skills needed to succeed in using the “everyday” computer programs. These acquired skills allowed the adults to make purchases online and send e-mails to family and friends. 
Criteria # 2:
 
LINKS TO SUCCESS
) (
The development of the Chautauqua Multi-Use Sports Facility was improved 
with
 the 
help of the Fredonia State SIFE Team by aiding in 
f
undraising for a feasible study. The study was to be conducted after a grant was matched by the NRG. The 
team’s
 major involvement with raising money for the study helped the project to move closer to the production of the multi-use sports facility in the Dunkirk/Fredonia area. 
 
Criteria # 3: 
CHAUTAUQUA MULTI-USE SPORTS FACILITY
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Understanding how marketing and product development works is a key factor in understanding a market based economy. Global Advertising Investigation was designed to teach students at Fredonia High School the various aspects of global business. As a teaching method, the SIFE team assisted the students in the imaginary creation of an international industry of their choice. Students then developed a marketing scheme for their newly formed companies, and developed presentations utiliz
ing Microsoft Office programs. 
Criteria # 2: 
GLOBAL ADVERTISING INVESTIGATION
)[image: ][image: C:\STOCKLAYOUTS\CURRENT PROJECTS\FN99803-PL\FN99803-IMG10.emf]
 
 (
The Shorewood Country Club contacted our SIFE team needing assistance in attracting new membership to increase financial stability for the golf course. The Team developed a new marketing plan and helped the country club with advertising of the course, new membership programs, and banquet facility. The team also aided in setting up a long term marketing plan 
which included the use of e-newsletters, internship opportunities, and creating a 
youngership
-membership program. 
Criteria # 3: 
A 
DIAMOND IN THE ROUGH
) (
As more and more natural dangers 
threaten
 our environment, more efforts need to be made to protect it. Our environmentally conscious SIFE team aimed its efforts towards uniting local businesses in the Northern Chautauqua County to aid in this movement, by participating in an environmental code of ethics. 
The team contacted local businesses and urged them to sign an agreement to be environmentally conscious
 
by implementing the code in their everyday business practices.
Criteria # 5: 
ENVIRONMENTAL ALLIANCE PART II
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It is often overlooked, but released inmates have a high percentage of re-incarceration upon release. Our SIFE team worked wit
h the Chautauqua County Jail to aid in educating inmates on resume writing, interview skills, and proper business etiquette. This program was designed with the idea in mind that the released inmates will have a successful integration back into the community and become productive citizens. After much positive feedback, thi
s project is being repeated in hopes that it will become a permanent part of the jail curriculum. 
Criteria # 5: 
SIFE GOES TO JAIL
) (
The concepts of credit cards, credit, and a credit rating can be very intimidating to college bound students, so Credit Card Madness was developed in order to ease these 
students’
 minds. The SIFE Team taught college bound seniors about the importance of maintaining good credit. Using a Jeopardy-style interactive game, students were taught 
the importance of interest, how it applies to payments over time, and the risks of bad credit ratings. 
Criteria # 4: 
CREDIT CARD MADNESS
) (
Learning the concepts of earning income and budgeting is a valuable lesson, especially at a young age. Two 
eight
 grade classes at Dunkirk Middle School were taught about appropriate budgeting, what fixed and variable expenses are, along with figuring out the unit price of a product. 
As a lesson tool, the students were given an imaginary salary, and from this the students learned that they h
ad to sacrifice certain items, t
o spend on others
 using a budget excel sheet
. 
These valuable lessons taught students 
how to budget their needs and wants. 
Criteria # 4: 
MONEY DOESN’T GROW ON TREES
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Completed by the Fredonia State SIFE Team
Fredonia SIFE Team 
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