Communications Triangle


In communication situations, there are a number of factors at play.  Let's look at the basics, based on some of Aristotle's theories.  We'll start by defining some terms.

· Subject—what is communicated (written or spoken) about.  If you are writing a paper, some teachers might call this the "topic." 

· Author—the speaker or writer of the communication

· Audience—the listeners or readers of the communication

· Discourse—the product of communication, such as an essay or speech

Aristotle used different words to describe the concepts on the points.  He said there are three kinds of rhetorical proofs, which we will be discussing throughout the semester:

· Logos—this term corresponds with the subject.  We can understand this as logical proofs that are inherent in the subject itself.  Think "it."

· Ethos—this term corresponds to the author.  Ethical proofs focus on the character of the speaker or writer.  Think "I."

· Pathos—this term corresponds to the audience.  Pathetic proofs play on the emotions of the audience.  Think "you."

Emphases on the different points of the triangle produce different kinds of writing, which you may be familiar with:

· Author-focus can be expressive, creative, or personal discourse.

· Audience-focus can be process ("how to) or persuasive discourse.

· Subject-focus can be seen as "the modes": classification, comparison/contrast, cause/effect.

Of course, all elements of the triangle are present in any discourse.  For example, even though a paper may use comparison/contrast strategies for development, someone is still writing the paper, and it still has an intended audience.
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