Ethical Proofs

Ethos
Ethical proofs grow out of the character of the author of the discourse.  Who a person is or professes to be can be a major factor in how convincing his or her arguments are.  The author's credibility influences how the audience receives the discourse.  Two kinds of ethos that Aristotle described deserve emphasis:

· Situated ethos—the author's good reputation based on habits that community members have witnessed.

· Invented ethos—a "constructed" character within the discourse.  Now, it's not invented in the sense that the author has made it up (deceitfully) but rather in the sense that the author is explicit in revealing his or her character in the discourse.

In developing a useful ethos (one that helps you with your arguments), several means are available:

· Be a good person.  This is what situated ethos means.  What "good" means depends on what your community values.

· Appear knowledgeable.  Know what you are talking about by doing research on your subject.

· Refer to your credentials.  If other respected people recommend you, say so.

· Show good will toward the audience.  Think of and express why your discourse is important to others.  Are you working for the good of the community?  Then tell your audience that.

Where can you establish your ethos?  Throughout the discourse, but especially in the beginning and ending.  The earlier you can get the audience to like and trust you, the better, and if you haven't established your credibility early, then by the end is probably too late.

Remember:  Aristotle considered ethical proofs as potentially the most important factor in making arguments.  It's not something that is easily faked.  
